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Abstract 
The paper analyses the state of the Romanian and Bulgarian tourism sector labour markets, by comparing them in terms of total 
annual and quarterly number of employees and their structures based on average seniority with the same employer, 
permanent/temporary activity and full time/part time activity. The main objective of the research is to identify the main differences 
between the two countries’ labour markets and relate them to the differences existing in the overall tourism market. Obtained results 
are expected to show that a more flexible and well-structured labour market can lead to better performance of the tourism industry. 
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1. Introduction 
Tourism is a fundamental contributor to the world economy and has proven to be one of the strongest and most 
resilient economic activities over the past years, by creating millions of jobs and generating billions of dollars in 
exports (UNWTO, 2015). Also, the International Labour Organisation (ILO) and the World Tourism Organisation 
(UNWTO) both consider that tourism is an important agent for development, as it is a lead export sector and is one of 
the world’s top job creators, but also that tourism can help the transition to a green economy (ILO and UNWTO, 
2009).  
The UNWTO Tourism Highlights report (2014) shows key figures that support the statement that tourism has 
become one of the largest and the fastest-growing economic sectors in the world. These figures show that one in eleven 
jobs available in the world is created in the tourism sector, which accounts for 9% of the world’s GDP and generates 
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6% of the world’s exports (which accounts for US$1.4 trillion). The latest information available confirms that 
international tourist arrivals reached 1,138 million in 2014 (which means that there was a 4.7% increase over 2013), 
this being the fifth consecutive year of above average growth since the economic crisis in 2009 (UNWTO, 2015). 
The outlook for 2015, as seen by UNWTO (2015), is a positive one, international tourists arrivals being expected 
to grow between 3% and 4% at a worldwide level, while the strongest regional growth is expected to be in Asia and 
the Pacific and the Americas, followed by Europe, Africa and the Middle East. 
Employment in the tourism sector is expected to include not only job creation, but also decent and productive work 
in sustainable organisations. This could be achieved through national and local development strategies and new 
products and services with high labour content that can generate a multiplying impact and a high level of sustainability 
(ILO and UNWTO, 2009).  
The research paper continues with a literature review on subjects such as tourism labour market particularities, 
Romanian tourism overview and tourism labour market description, as well as Bulgarian tourism overview and tourism 
labour market description. Following this theoretical approach, the next section will introduce the research 
methodology that was used, and after that the results of the research will be discussed and interpreted. 
2. Theoretical framework 
This section of the research paper provides an overview on the Romanian and Bulgarian tourism industries, while 
also briefly describing their labour markets, not before highlighting the main aspects and particularities that give 
specificity to the tourism labour markets all over the world. 
Particularities of the tourism labour market 
The tourism industry offers a considerably wide range of employment opportunities, beginning with professional, 
skilled positions and finishing with unskilled or semi-skilled work, either paid full time, part time, casual or temporary 
employment. Nevertheless, this benefit can also be seen as a challenge or an inhibitor to decent work (Ruhanen, 2009). 
There are some segments of the population with less access to the labour market, for which tourism is especially 
recognised to generate employment; these segments are women, young people, immigrants or rural population. All of 
them should be given the security of a decent work by ensuring they have the possibility to develop their careers and 
advance their professionalism (ILO and UNWTO, 2009). 
Tourism’s employment structures tend to rely heavily on a combination of core staff and high numbers of temporary 
employees who are part of the population segment mentioned above. The reason for this is that the tourism market is 
sensitive and vulnerable due to varying economic, political, seasonal and meteorological factors (Pizam, 2010).  
Depending on the different stakeholders’ point of view, the tourism labour market has both positive and negative 
aspects. On one hand, there are the low or semi-skilled positions that make the industry attractive to new entrants into 
the labour market or people with minimal education and/or formal qualifications, and also help alleviate poverty by 
providing income and experience, therefore contributing to the people’s social inclusion and personal development 
(Ruhanen, 2009). Pizam (2010) adds to the list of positive aspects elements such as job variety, low levels of 
supervision, personal incentives, teamwork, and interaction with people or pleasant work environment. The research 
of Nickson (2007) is also consistent with these findings, his study mentioning attractive characteristics such as large 
numbers of jobs for new entrants, young people and women, wide range of seasonal or part-time jobs and job 
generation in areas with high unemployment rates. 
On the other hand, there are also a number of aspects that make tourism an undesirable employer, as it is associated 
with poor labour conditions such as low pay, low skills, long and irregular working hours, and also little career 
advancement opportunities. The findings of Pizam (2010) are consistent with this latter point of view, his research 
mentioning negative features such as variable and unsocial hours, low payment, relatively low status, high amount of 
stress, or very long working hours in some cases. The International Labour Organisation (ILO, 2014) offers figures 
that support the findings of researchers by means of a study conducted at a worldwide level, which reveals that the 
average number of weekly hours worked by hotel and restaurant employees is 51 (20% more than the average working 
week for the entire economy), and also that the average salary paid to these workers is with 23.75% less than the 
average salary for the entire economy.  
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These perceived unfavourable conditions of working in tourism often determine employees to enter and exit the 
sector very rapidly and/or frequently, as their expectations are not met in terms of decent employment opportunities. 
This happens especially in the case of higher education graduates who often seek employment in other industries that 
can offer better wage levels and working conditions (Ruhanen, 2009). In terms of figures, the study of Richardson and 
Thomas (2012) reveals that 44.5% of tourism and hospitality students are considering careers in other industries, while 
41.9% of them will only pursue a career in tourism if they can secure a high-paying job. The studies of Boella and 
Goss-Turner (2005) and van Rheede, Tromp and Blomme (2009) agree that the balance between professional and 
personal life of employees is affected by the nature of working in tourism, leading them to leave the industry due to 
high levels of stress. 
During the last years, there has been an increasing amount of attention given to training and education, as a response 
to increasing demand for skilled labour in tourism. But although there are many countries that own extensive education 
systems for the tourism industry, employers are not as keen on investing in their employees’ education and training 
due to seasonality, part-time and casual employment, and high labour rates of turnover (Ruhanen, 2009). This lack of 
interest in education and training of tourism employees and the practice of hiring occasional, unqualified staff will 
end up affecting the quality of the services provided to tourists (Vellas and Becherel, 1995). It is of utmost importance 
that especially employees who directly interact with clients should have the competencies, skills, knowledge, attitude, 
authority and access to all relevant information in order to be able to deliver impeccable service (Tapescu, 2013). 
2.1. Overview on Romanian tourism sector and its labour market 
After Romania’s entry to the European Union, its tourism sector has experienced a period of considerable 
expansion, but this trend only lasted until the local and global financial crisis emerged. Data on Romania’s overnight 
stays for the 2004-2008 period confirms an ascending trend with its peak in 2008, followed by a decreasing trend in 
2008-2010 (European Commission, 2014a). As for tourism’s direct contribution to GDP, in 2012 it was only 
representing 1.5% of Romania’s GDP, while the total contribution including direct, indirect and induced effects, was 
of 5.1% in 2012 (OECD, 2014a).  
Romanian inbound tourism is originated mostly from five leading countries (Germany, Italy, France, Hungary and 
the United States of America), which in 2011 accounted for 43.6% of inbound overnight stays in the country (European 
Commission, 2014a). In 2012, the leading markets for inbound tourism were Germany, Italy, France and the United 
Kingdom, together they accounted for 37.6% of all inbound overnight tourists to the country (OECD, 2014a). 
Romania’s main tourism offer consists in rural tourism, cultural tourism, historical tourism, eco-tourism, health and 
wellness tourism, and, more recently, business tourism.  
The World Travel & Tourism Council’s 2014 annual research on the economic impact of travel and tourism in 
Romania provides some key facts on the Romanian tourism. Besides its direct economic impact, the industry also has 
significant indirect and induced impacts, which WTTC includes in their research. Residents and non-residents’ total 
spending within a particular country on travel and tourism for business and leisure purposes, together with 
Government spending on services directly linked to visitors sum up the direct contribution of travel and tourism to 
GDP. The total contribution of travel and tourism also includes some wider aspects, such as investment spending, 
Government collective spending and domestic purchases of goods and services by the sectors dealing directly with 
tourists. The key facts for 2013 provided by the WTTC 2014 annual report on Romania are listed below (WTTC, 
2014a): 
 The direct contribution of travel and tourism to GDP was 1.6% of total GDP, while the total contribution was 5.6% 
of total GDP; 
 The number of jobs directly supported by travel and tourism was 212,500 (2.4% of total employment), while the 
total number of jobs supported by the industry was 500,500 (5.7% of total employment); 
 3% of total exports were visitor generated; 
 68.8% of direct travel and tourism contribution to GDP was generated by leisure spending, while 31.2% was 
generated by business spending; 
 57.9 of direct travel and tourism contribution to GDP was generated by domestic spending, while 42.1% was 
generated by foreign visitor spending; 
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 Out of 184 countries, Romania ranked 60 in terms of travel and tourism absolute total contribution to GDP and 
154 in terms of relative size; 
 Out of 184 countries, Romania ranked 68 in terms of forecasted growth of travel and tourism’s contribution to 
GDP for 2014, and 115 in terms of forecasted long term growth (2014-2024). 
As an effect of the industry’s expansion after Romania joining the European Union, there has been also a growing 
labour demand in tourism, data showing that employment in tourism grew from 2.4% to 2.7% of total employment 
between 2006 and 2010 (European Commission, 2014a). The tourism sector is currently facing a shortage of qualified 
personnel, especially when it comes to specialised positions such as waiters, barmen, pastry cooks, cooks, 
chambermaids etc. The reasons for this labour shortage are the ones described in the previous section, mainly being 
the relatively low wages, lack of career opportunities and unstable working conditions. These aspects have a very big 
impact especially on high school and university graduates specialised in tourism, of which only up to 20% are 
estimated to end up working in the tourism sector in Romania (European Commission, 2014a).  
After studying Romania’s position as opposed to its main competitors in the area (Austria, Hungary and Bulgaria) 
based on tourism’s contribution to GDP and employment, international tourism trade, and tourism investments, 
Moraru (2012) concludes that the country’s position on external markets is weak and behind its competitors, but the 
growth rate of tourism is higher than that of the main competitors. Besides infrastructure development and creating 
quality products, developing Romania’s tourism must also involve the creation of suitable conditions in order to ensure 
appropriate vocational training (Raiu and Oroian, 2012).   
As the effects of the financial crisis are fading away, the situation is encouraging for the Romanian tourism, as the 
country managed to maintain its position as a low cost travel destination, and also figures are looking better with the 
increased number of incoming tourists in 2012 and two thirds of the foreigners travelling for leisure and one third 
travelling for business (European Commission, 2014a). However, there are some key challenges that must be urgently 
addressed: creating a more business-friendly environment, stimulating private initiatives, investing in roads and 
infrastructure development and reorganising education and training to support a more qualified workforce (European 
Commission, 2014a). 
Some examples of how your references should be listed are given at the end of this template in the ‘References’ 
section, which will allow you to assemble your reference list according to the correct format and font size. 
2.2. Overview on Bulgarian tourism sector and its labour market 
After the privatisation of nearly 85% of the tourism sector assets in 2000, tourism became one of the fastest growing 
activities in the Bulgarian economy, providing very good opportunities for foreign investment (Invest Bulgaria Group, 
2004). The privatisation led to large investments in modern tourist infrastructure which now offers modern 
accommodation base, attractions and services; on the downside, high territory dependence and high seasonal 
fluctuations (summer and winter peaks) affect the Bulgarian tourism, which has 70% of its activities concentrated on 
less than 5% of the country’s territory (European Commission, 2010). Business Monitor International (2014) 
appreciates that the Bulgarian tourism industry is expected to grow in the near future, both in terms of inbound tourism 
(provided by the economic stability in Europe, where most of its visitors come from), and outbound tourism.  
Bulgaria has a vast potential for tourism development, with opportunities for cultural, historical, wellness and 
ecotourism products, but despite its diversity, the beach resort tourism and winter sports tourism remain the major 
areas of interest. The diversification of the industry and gaining a wider spread of tourism receipts throughout the 
country could be achieved by focusing on other wealthy resources the country has, such as mineral springs, beautiful 
sceneries and archaeological sites (OECD, 2014).  
Bulgaria’s main tourism offer consists of cultural tourism, health, spa and wellness tourism, rural and adventure 
tourism, and coastal tourism (European Commission, 2014b). Romania, Greece, Germany, the Former Yugoslav 
Republic of Macedonia and the Russian Federation are the main five source markets of Bulgarian tourism, and together 
they accounted for 49% of the total visitors in the year 2012; international tourism receipts in 2012 achieved a 2.2% 
increase over 2011 (OECD, 2014c). 
In Bulgaria, the authority responsible for implementing the state policy in the field of tourism and for coordinating 
the activities of other related institutions towards its implementation is the Ministry of Economy and Energy. The 
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Ministry’s agenda on tourism includes major priorities such as inter-state relations, regulatory provisions for tourist 
activities, development of tourist products, assisting the activities of the regional, local and branch tourist 
organisations, national marketing and advertising, and also analysis and forecast for the tourist market (European 
Commission, 2014b). 
The World Travel & Tourism Council’s 2014 annual research on the economic impact of travel and tourism in 
Bulgaria provides some key facts on the Bulgarian tourism situation of the year 2013, as well as forecasts for 2014; 
these are listed below: 
 the direct contribution of travel and tourism to GDP was 3.7% of total GDP, while the total contribution was 13.3% 
of total GDP; 
 the number of jobs directly supported by travel and tourism was 100.100 (3.4% of total employment), while the 
total number of jobs supported by the industry was 356,000 (12.2% of total employment); 
 12% of total exports were visitor generated; 
 73.2% of direct travel and tourism contribution to GDP was generated by leisure spending, while only 26.8% was 
generated by business spending; 
 75.5% of direct travel and tourism contribution to GDP was generated by foreign visitor spending, while only 
24.5% was generated by domestic spending. 
 out of 184 countries, Bulgaria ranked 66 in terms of travel and tourism absolute total contribution to GDP and 58 
in terms of relative size; 
 out of 184 countries, Bulgaria ranked 113 in terms of forecasted growth of travel and tourism’s contribution to 
GDP for 2014, and 169 in terms of forecasted long term growth (2014-2024). 
Bulgaria’s travel and tourism direct contribution to GDP primarily reflects the economic activity generated by 
industries such as hotels, travel agents, airlines and other passenger transportation services, but also the activities of 
restaurants and leisure industries directly supported by tourists. The total contribution of travel and tourism to GDP 
includes wider effects from investment, the supply chain and induced income impacts (WTTC, 2014b). The same 
differences apply to the direct versus total contribution of travel and tourism to employment. 
As reported by the Bulgarian Tourist chamber on behalf of tourism sector employers, employees in the tourism 
industry lack proper qualification. Grater requirements for qualification do not, however, guarantee higher income for 
employees, do not motivate them to improve their skills. Together with the continuously growing level of 
unemployment, this has led to more and more people being hired as seasonal workers with no employment contracts 
(European Commission, 2014b). There are many universities and vocational schools that offer varied programmes in 
tourism, and they have a uniform geographical presence throughout the country, which creates favourable conditions 
for also meeting regional needs of tourism staff, thus helping the local population increase employment. According to 
its National Strategy for Sustainable Development of Tourism, Bulgaria aims “to increase the productivity and 
adaptation of the labour force in tourism and respectively enhancement of the competitiveness in compliance with the 
strategic aims of the Lisbon Strategy” and “to improve quality of education and training in tourism in compliance with 
the labour market demands, thus forming a knowledge based economy” (European Commission, 2014b). 
3. Research methodology 
The research included in current study is based on secondary data analysis. Secondary data is data that was 
originally obtained for another purpose than the one of the research that is currently using it, and, as a consequence, 
they are to be found already organised in a certain form. There are various steps to be taken when using secondary 
data for research: firstly, the need of data must be identified; secondly, data sources must be searched; thirdly, data 
must be collected; fourthly, the need of additional data must be identified (Ctoiu et al., 2009).  
Secondary data can be either internal (created, registered or generated inside a particular organisation that can use 
them for own research purposes) or external (mostly statistical data obtained from public or academic institutions and 
specialised press). This paper has its research based on external secondary data obtained from Eurostat. 
Eurostat is the statistical office of the European Union, whose mission is to be the leading provider of high quality 
statistics on Europe and whose main task is to provide statistics at European level that will enable comparisons 
between countries and regions (Eurostat, 2015a). 
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The information used for the purpose of this paper consists of series of data (for the 2009-2013 period) regarding 
some key aspects of the accommodation sector’s labour market structure in Romania as compared to Bulgaria, and 
also quarterly data for the last eight available quarters (Q4 of the year 2012 to Q3 of the year 2014). The collected 
data refers to topics such as number of employees by full time/part time activity, permanency of job and average 
seniority of work with the same employer. After compiling the data with the help of statistical methods, a comparison 
will be drawn between the structures of the two countries’ labour markets for the accommodation sector. 
4. Results and discussion 
Firstly, the structures of the Romanian and Bulgarian accommodation and food services labour markets based on 
employees that work either full time or part time are presented in Table 1, for the period between 2009 and 2013. 
Although the total number of employees in this sector was higher in Romania for the whole analysed period, it was 
shown in the previous section that Bulgaria’s tourism industry has a higher contribution to total employment than 
Romania. Also, it is easily notable that the weight of part time employees is very small as compared to that of full 
time employees, for both countries.  
For Romania, the average number of part time employees was 1.76 thousand (1.01% of the total number of 
employees, while the average number of full time employees was 172.16 thousand (98.99% of the total number of 
employees). For Bulgaria, the average number of part time employees was 3.5 thousand (2.52% of the total number 
of employees), while the average number of full time employees was 135.42 thousand (97.48% of the total number of 
employees). Although Bulgaria’s average number of part time employees is higher than Romania’s, the percentage is 
still very small for both countries; this shows that the majority of jobs available in the industry are full time. 
 
Table 1. Accommodation and food services labour market structure based on full time/part time activity (thousand 
employees, annual data) 
Country Type of activity 2009 2010 2011 2012 2013 
Romania 
Full time 157.5 171.8 175.9 173.9 181.7 
Part time 0.5 1.3 2.6 2.3 2.1 
TOTAL 158 173.1 178.5 176.2 183.8 
Bulgaria 
Full time 146.9 135.5 137.4 132.5 124.8 
Part time 2.7 3.9 4.2 3.3 3.4 
TOTAL 149.6 139.4 141.6 135.8 128.2 
 
Moving on to the evolution of the analysed series throughout the whole period, in Romania’s case the figures show 
that the total number of employees in the accommodation and food services sector grew by 3.85% annually, the 
number of full time employees grew by 3.63% annually, while the number of part time employees grew by 43.15% 
annually. In the case of Bulgaria, figures show that the total number of employees in the accommodation and food 
services sector decreased by 3.78% annually, the number of full time employees decreased by 3.99% annually, while 
the number of part time employees grew by 5.93% annually. The fact that Romania’s figures show an increase on all 
three levels, while Bulgaria’s figures only show an increase in the number of part time employees, while the full time 
and total number of employees are annually decreasing might be explained by the process of development Romania’s 
tourism market is currently facing, while in Bulgaria the effects of the financial crisis are still showing. 
Secondly, the labour markets’ structures are being analysed in terms of permanent versus temporary jobs in the 
period between 2009 and 2013. As shown in Table 2, both countries only have a small part of their total number of 
jobs as temporary. More specifically, in the case of Romania, the average number of permanent jobs for the 2009-
2013 period was 166.3 thousand (95.62% of the total), while the temporary jobs were only 7.62 thousand (4.38% of 
the total). Things are not very different in Bulgaria either, where 123.92 thousand jobs are permanent (89.2 % of the 
total) and only 15 thousand jobs are temporary (10.8% of the total). 
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Table 2. Accommodation and food services labour market structure based on permanency of job (thousand jobs, 
annual data) 
Country Type of activity 2009 2010 2011 2012 2013 
Romania 
 
 
 
 
Bulgaria 
Permanent 151.4 166 170.5 167.5 176.1 
Temporary 6.6 7.1 8 8.7 7.7 
TOTAL 158 173.1 178.5 176.2 183.8 
Permanent 134.2 123.9 129.2 120 112.3 
Temporary 15.4 15.5 12.4 15.8 15.9 
TOTAL 149.6 139.4 141.6 135.8 128.2 
 
Regarding the evolution of the number of permanent versus temporary jobs throughout the analysed period, the 
results show that in Romania the number of both permanent and temporary jobs grew: a 3.85% annual increase was 
registered by the permanent jobs, while the temporary ones registered a 3.92% annual increase. In Bulgaria’s case, 
however, things are not the same. Here, the only ones to grow were the temporary jobs, by an annual percent of 0.8, 
while the number of permanent jobs decreased by 4.35% annually.  
Thirdly, another important aspect that characterises the accommodation and food services labour markets of the 
two countries is the average seniority with the same employer, which shows employees’ tendency to keep their job 
with a certain employer and maybe advance in their careers, or move from one job to another depending on certain 
circumstances. Based on the data provided in Table 3, results show that in Romania, during the 2009-2013 period, an 
average number of 43.42 thousand employees (24.96% of the total) had been working for less than two years with the 
same employer, while an average of 130.5 thousand employees (75.04%) had been working for two years or more 
with the same employer. During the same period of time, in Bulgaria the average number of employees who had been 
working for less than two years with the same employer was of 53.16 thousand (38.27% of the total), while the average 
number of employees who had been working for two or more years with the same employers was of 85.76 thousand 
(61.73% of the total). 
 
Table 3: Accommodation and food services labour market structure based on average seniority of work with the 
same employer (thousand employees, annual data) 
Country Type of activity 2009 2010 2011 2012 2013 
Romania 
Less than 2 years 44.8 42.6 44.6 44.7 40.4 
2 years or over 113.2 130.5 133.9 131.5 143.4 
TOTAL 158 173.1 178.5 176.2 183.8 
Bulgaria 
Less than 2 years 60.7 51.7 50.5 51.4 51.5 
2 years or over 88.9 87.7 91.1 84.4 76.7 
TOTAL 149.6 139.4 141.6 135.8 128.2 
 
As for the evolution of the two types of seniority in the two countries, results show that in Romania the number of 
employees who had been working for less than two years with the same employer has decreased by 2.55% annually, 
while the number of employees who had been working for two or more years with the same employer has increased 
by 6.09% annually between 2009 and 2013. In Bulgaria, however, both types have decreased: the number of 
employees who had been working for less than two years with the same employer has decreased by 4.02% annually 
and the number of employees who had been working for two or more years with the same employer has decreased by 
3.62% annually. 
After having analysed the three aspects from an annual evolution perspective, it is now important to see their 
quarterly evolution also. Thus, the tables below include data on full time/part time employees, permanent/temporary 
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jobs and average seniority with the same employer from the last eight quarters with statistical data available (starting 
with quarter 4 of 2012 and ending with quarter 3 of 2014). 
As shown in Table 4 below, the highest number of total employees on Romania’s accommodation and food services 
labour market is reached in Quarter 2 and Quarter 3; the same applies for full time employees. Part time employees, 
on the other hand, reach their highest level in Quarter 1 and Quarter 2. In Bulgaria, things look very much alike: 
Quarter 3 brings the highest number of both total and full time employees, while the highest number of part time 
employees is reached in Quarter 2 and Quarter 3. Both countries have high seasonality in their tourism activities, with 
two peaks over the year, during summer and winter. The results support the fact that the summer season is the most 
labour intensive one for both Romania and Bulgaria. 
 
Table 4. Accommodation and food services labour market structure based on full time/part time activity (thousand employees, quarterly data) 
Country Type of activity Q4 2012 Q1 2013 Q2 2013 Q3 2013 Q4 2013 Q1 2014 Q2 2014 Q3 2014 
Romania 
Full time 174.6 165.8 189.9 191.9 179.1 154.8 166.5 185.5 
Part time 1.5 4.4 3 0.6 0.4 3 2.3 1 
TOTAL 176.1 170.2 192.9 192.5 179.5 157.8 168.8 186.5 
Bulgaria 
Full time 121.5 107.2 129.1 144 118.8 116.4 136 155.1 
Part time 2.5 3.5 4.7 3.3 2.4 1.8 3.5 3.3 
TOTAL 124 110.7 133.8 147.3 121.2 118.2 139.5 158.4 
 
Moving on to the quarterly evolution of the permanent/temporary jobs in the two countries, Table 5 below provides 
data for the last eight available quarters. On Romania’s labour market, the highest number of temporary jobs is 
available in Quarter 2 and Quarter 3, so during the summer season when the tourism activity is more intense and 
employers need more help. Also, the number of permanent jobs tends to increase during these two quarters. The same 
is valid for the Bulgarian labour market, but in this case it must be mentioned that during Quarter 2 and Quarter 3 the 
number of temporary jobs is much higher than in the other two quarters, even 5 or 6 times higher.  
 
     Table 5. Accommodation and food services labour market structure based on permanency of job (thousand jobs, quarterly data) 
Country Type of activity Q4 2012 Q1 2013 Q2 2013 Q3 2013 Q4 2013 Q1 2014 Q2 2014 Q3 2014 
Romania 
Permanent 171.8 164.4 181.4 184.2 174.4 154.4 164.3 178.8 
Temporary 4.3 5.8 11.5 8.3 5.1 3.4 4.5 7.7 
TOTAL 176.1 170.2 192.9 192.5 179.5 157.8 168.8 186.5 
Bulgaria 
Permanent 117.2 105.7 111.8 118 113.6 112.4 114 122.4 
Temporary 6.8 5 22 29.3 7.6 5.8 25.5 35 
TOTAL 124 110.7 133.8 147.3 121.2 118.2 139.5 158.4 
 
Also for the average seniority of work with the same employer the quarterly data in Table 6 shows that Quarter 2 
and Quarter 3 are the most labour intensive ones. For both Romania and Bulgaria, the number of employees who have 
less than two years seniority with the same employer but also the number of those who have two years or over increases 
in Quarter 2 and Quarter 3.  
 
Table 6: Accommodation and food services labour market structure based on average seniority of work with the same employer (thousand 
employees, quarterly data) 
Country Type of activity Q4 2012 
Q1 
2013 
Q2 
2013 
Q3 
2013 
Q4 
2013 
Q1 
2014 
Q2 
2014 
Q3 
2014 
Romania Less than 2 years 37.8 32.9 49 42.7 37.1 35.3 40.1 45.5 
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2 years or over 138.3 137.3 143.9 149.8 142.4 122.5 128.7 141.0 
TOTAL 176.1 170.2 192.9 192.5 179.5 157.8 168.8 186.5 
Bulgaria 
Less than 2 years 45.2 43.5 56.2 64 42.2 41.9 62 69.9 
2 years or over 78.8 67.2 77.6 83.3 79.0 76.3 77.5 88.5 
TOTAL 124 110.7 133.8 147.3 121.2 118.2 139.5 158.4 
 
Another interesting aspect that is shown in Table 6 is the evolution of the total number of employees in the 2014 
quarters: in Romania’s case, while the yearly evolution as presented earlier in this paper had shown annual increases, 
this quarterly evolution shows that in 2014 the total number of employees has decreased in every quarter as compared 
to the figures of 2013. In Bulgaria’s case, however, the exact opposite has happened: while the yearly evolution 
presented had shown annual decreases in the total number of employees, in 2014 every quarter shows an increased 
number of total employees as compared to 2013.  
5. Conclusions 
The first part of the paper revealed important information on the current state of the tourism industries of both 
Romania and Bulgaria, two neighbouring countries with mostly similar tourism offer. This general overview shows 
that Bulgaria’s tourism industry has greater impact on the country’s economy than is the case in Romania: Bulgaria’s 
GDP and employment contribution rates are higher (both direct and total contribution), tourism accounted exports are 
higher, and has more than 75% of its tourism revenue come from foreign tourists, while Romania still has its domestic 
tourists account for more than half of its tourism revenue.  
The research paper continued with the analysis of a set of statistical data provided by Eurostat, data regarding the 
accommodation and food services sector labour markets of both Romania and Bulgaria. This has revealed that while 
Romania’s total number of employees in this sector has been growing in the last five years, in Bulgaria things are 
going the opposite way: their total number of employees has been decreasing. Nevertheless, Bulgaria’s tourism 
contribution to employment is higher than Romania’s.  
The data provided by Eurostat supports the literature review findings according to which tourism is a high 
seasonality influenced activity that provides flexible working conditions such as temporary or part time jobs, and 
where personnel fluctuation is one of the biggest problems. As it has been shown, the number of part time and 
temporary employees tends to increase during season peaks in both Romania and Bulgaria. Although the majority of 
the employees have an average seniority with the same employer of two years or more, both countries still have a high 
proportion of employees that do not reach a two years seniority level, which suggests a problem with employee 
retention and fluctuation. 
Bulgaria’s accommodation and food services labour market is more flexible, being proved that during season peaks 
they rely more on a high number of temporary and part time employees. In Romania there is also this tendency, only 
that the increase is smaller than Bulgaria’s. This could be one of the reasons why Bulgaria’s tourism sector is currently 
more competitive than Romania’s, as they seem to have a better understanding on how to efficiently organise their 
labour market.  
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